
Analytics for the 
Modern Marketer 

Marketing has a reputation as a creative discipline that relies 
more on intuition and instinct than data-driven strategy.

Things have changed. 

The modern marketer has a superior knowledge of marketing 
analytics and data literacy and uses that expertise to guide 

creative decisions. 

Drive Demand. Generate Revenue. Change Lives.

Strategic
Always has the big picture 
in mind

Whole brained–le� & right
Combines logical and creative
thinking

Tightly aligned with Sales
Gives Sales what it needs 
to be e�ective

Agile and iterative
Acts quickly / changes
course as insights emerge

Tech-savvy
Makes the most of MarTech 
and automation

Data-driven
Guided by what the 
numbers tell them

The Traits of the Modern Marketer

The Evolution of Marketing Analytics

Marketing’s Top Analytics Priorities

Proactive
Shaping what will happen

Diagnostic
Understanding why it happened

Descriptive
Quantifying what happened

Prescriptive
Addressing what might happen

Predictive
Anticipating what might happen next
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Search Engine Optimization

Dashboards

Lead Management

Customer Renewal/ Retention

Customer Insights

Budget Tracking

ROI

Data Viz

Contribution to Sales Pipeline

Content Personalization

Televerde is the preferred global Marketing and Sales partner, offering an integrated Marketing and Sales technology platform coupled with marketing and sales strategy, services, best practices, 
Sales enablement, development and acceleration working in concert to power the customer lifecycle from audience identification to advocacy. With more than 25+ years and a customer base of 

some of the World’s top brands to innovative start-up’s, Televerde delivers both full strategic Marketing and Sales solutions or bridges gaps in the cycle as a valued partner for client success.

Want to learn more about the value of investing in analytics? 

Contact us today

Drive Demand. Generate Revenue. Change Lives.

More marketers are seeing 
the value of investing in analytics.

of CMOs report using 
predictive analytics to generate 

customer insight.
CMOsurvey.org

57%

And the investment is paying o�.

of sales leaders rate their sales 
analytics ROI as significantly 

higher than expected.
Gartner

42%

Source: Dresner Advisory Services 2020 

http://go.televerde.com/contact-us.html



