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Don’t Leave Money
on the Table

Market development funds (MDF) are a key benefit of most channel programs. 
Yet too many channel partners leave their fair share unused. 

It’s time to turn the tables with Televerde and maximize your MDF.

….Even though smart MDF spending
can produce better sales results

(an example*)

Televerde is the preferred global Marketing and Sales partner, offering an integrated Marketing and Sales technology platform coupled with marketing and sales strategy, services, best practices, 
Sales enablement, development and acceleration working in concert to power the customer lifecycle from audience identification to advocacy. With more than 25+ years and a customer base of 

some of the World’s top brands to innovative start-up’s, Televerde delivers both full strategic Marketing and Sales solutions or bridges gaps in the cycle as a valued partner for client success.

Find out how we can help you make the most of your MDF dollars 
with strategic marketing and sales support to help you build your 

pipeline and increase revenue. 

Contact us today

Maximize your MDF with Televerde 

Channel partners
don’t capitalize on FREE funds…

*Two-year statistics for CA, Inc., a Broadcom company

in total pipeline
$13M

in closed revenue
$7.3M

on closed revenue

11.7x ROI 

137,000 leads
2,200 campaigns

3 years
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on a quarterly basis

Source: Zinfi, Worldwide channel survey

60%
unused MDF every year 

in the IT channel 
Source:  Channel Marketer

$25
billion 
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